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1. Inbound Marketing & NGRPulse
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The way we live has changed.

Hours Worked Whenever
Office 4 Walls Open Cubicles iPhone
Internet None Email & Web Everything in the
Research Cloud
Learn About Tradeshows, Ads, Tradeshows & Social Media,
Products Print Publications, Google Google
Sales Reps
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Inbound updates the playbook based
on the way people buy today.

Get Found Online:

Website pages

* Blog articles

« Social media messages

* All optimized to drive Content
gualified leads to your
site.




Inbound updates the playbook based
on the way people buy today.

Get Found Online: Understand Your

Website pages Buyers:
Blog articles Content « Personalize your

Social media messages
All optimized to drive
gualified leads to your
site.

marketing

* Identify buyer needs

» Understand what content
pulls leads through sales
funnel




Personalized multi-channel marketing with NGRPulse.

Context

Website &
FCR A Landing
Pages
_ @ Blog
Your Prospects...

* Indicate their
industry e Email
* Read blogs
* Click on your tweets
—@
Forms
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Content

> a Social Media 0 ]

@

Your Prospects Get...

* Content specific to their
industry

* Suggested content based on
what they’ve read

+ Targeted messaging on

social media
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ATTRACT CONVERT CLOSE DELIGHT

Blog Forms Email Events
Social Media Landing Pages Workflows Smart Content
NGRPulse
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SEO Blog Social Media Sites Mobile Optimization

Calls-to-Action Forms Landing Page Optimization
Email Sales Alerts
Optimization
CRM Synch # Personalized
Email + Web +
Lead Scoring Social
Nurturing

Email + Web +

Feedback Forms .
Social Engagement




SEO Blog Social Media Sites Mobile Optimization

Calls-to-Action Forms Landing Page Optimization
Email Sales Alerts
Optimization
CRM Synch # Personalized

Email + Web +
Social
Nurturing

Lead Scoring

Email + Web +

Feedback Forms .
Social Engagement

Promoters
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3. Potential Results & ROI




NGRERP for Dairy Indusry

Attracting Visitors
Q Potential Increase in
Monthly Website Visitors

Converting Leads

e Potential Increase in

Monthly Leads

Closing Customers

@ Potential
Growth

in Revenue




NGRPulse users may see early results grow over time

32.94
21.00
9.40
6.12
sl -

6 months 9 months lyear 1.25years 15years 1.75years 2years

Potential increase in monthly
leads

Months after implementing NGRPulse




4. NGRPulse for Marketing
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Aureser Convert Clase Dietight

528 803 648

Actions Q Al Keywords v & From all campaigns v

Visits Ranking Opportunities is v Rank v
Conversion Opportunities
Long Tail Opportunities 519 1

Competitors
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Aureser Convert Clase Dietight

rd ¥
Title
15 1
Body
M LL]
BI DA
juf
ie ./
L ]
You have 2 target keyword in your post. eoe
-.e
Your post includes 0 internal links. o e
an
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At Convert Clase Detight

Meta Description x
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Social Media Publishing ~O~2n

Publish and track messages across multiple platforms and accounts with suggested times
for increasing reach.

* Publish across multiple
accounts and social

media sites
w in |
* Bulk upload social
“ Qur e m 1QanNs 1or s} [WiL'H M
; Here’s our recommendations for best #bigdata blogs to follow messages in advance

(@ Today at 3:00 PM - | M Attach - o0 o SChedU|e mU|t|p|e pOStS
Today, Monday, December 16th December 243 o at a tlme

Su Mo Tu We Th Fr Sa

@ o » See suggested times for
m w2 w2 2w increasing engagement
» Shorten and track links

automatically
P
* View click and

engagement data for
your leads




Aureser Convert Clase Dietight

5 & ard &

sharing the sbook

- - * - L

1,867 1,788

Bl Kely Oxiond

3 Groat post on # 5 analytics from
Custormas

- Lhat WA

thanks

Emmail:

Bl Toylor Delucs
Salos lorca Do
= Hiry & woii'll kave thes from & y A

History of Big Data
Company

Social History

1 B Customer

Bl »
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Aurenet Convert Clase Detight

Vg o X
Content )ption Sty dublishing
Edit Insert View Style Table Tools Welcome, JOhn!
<h W% Foomats B I B~ A~ E & = 12z 5 We belleve thero is both ant &nd science 10 good
o design. That's why we meticuiously measure the
N R impact of our work to give you a design that defivers

real vajue. When you hire Creativ, you get design t8
s rooted in the business goals of your company.

Welcome,

We belleve there Is ©
gn. That
e impact
gn that ¢

Better Headline
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Aurenet Convert Clase Detight

Velocity .« - |

Begin Here. Go Anywhere.

¥ yous HubTheme.

skyline

THE SKY'S THE LIMIT

Z o

ES
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Anonymous Personalization

Personalize your content from the moment someone sets foot on your site by device,

country, or referral source.

What type of smart content do you want to create?

Show content to visitors, contacts, or customers based on their

® 0

Create smart rules based on referral source
COUNTRY

Which referral source?

Show content to contacts or ¢
Organic Search

i Roterrals

CONTACT LIST
MEMBERSHIP

Show different content to your visitors
from the moment they set foot on your
site

Personalize your content, forms, and
CTAs based on country, device, or
referral source

Show your visitors different content
based on specific source data (Twitter,
referring URLS, email campaigns)

Use personalization across email,
webpages, and landing pages.

Easily edit Smart Content in a
WYSIWYG editor — no coding or
embedding required.



Antracy Cofmve Clesar DCetigen
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Antracy Comen

Calls-to-Action -

Build professional CTAs in minutes to convert your visitors into leads, complete with A/B
testing and personalized Smart CTAs.

!
n

Calls-to-Action

Status Preview Views Views — Clicks Clicks Clicks —+ Submissions Submissions Updated Create a CTA
Free Trial | Smart CTA [ ——

[ ] Sign up for a Free 30-day Trial! 24.4k 28.5% 6,954 21.0% 1,460 2:00pm 697 Cia:

Overall Performance
Blog- Product Launch Variation test group

19,445 173 107

[ ] VIEW ALL NEW FEATURES » 10.2k 201%

s4%  Variation 1
FREE EBOOK: Cptimi. ¥
9,720 1o 98 o 60

Variation 2

[ ] GO TO NEW FEATURES » 10.6k

» A/B test CTAs and track results

» Display Smart CTAs based on
contact properties

« Analyze clicks and conversions Ematvarksunfor Comersons
on CTAs for increased
conversion opportunities




Anact Comert Chrt Catigen

0
Fa L+ ] x o reane A Tont
Convent
Sectuon Header
Section Sutrescmr
Laht Cobumn
set  View Stje  Tadle
B-4 - 1

Socul Srareg
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Anact Cofreer (== Catigen

Landing Pages

A Mew Contacts Rate * ~% All Traffic Sources - [+ 08DU2013-1 -

Demo - M on
2 95,923 134 2.3%

D o-M Pre

95,923 13.4% 2.3%
C Sales - M P Js

10,734 19.5% 2.5%
Free T Ma P ) N

86,457 14.3% 3.6
Hc y Creat € F - 9 9

95,242 41.8% 10.8%

45,924 23.6% 1.5%




Artrace Comven Clesar DCetigen

o Detault ques tions

Q e First Name -

Last Name

Answisl Revense

niwsal Revenues - sirathcom S Email r
Al v I " ¥ * &
Comg
CAM

Company Name
Empik

Indhastry Number of Locations o k

ndustry typse

Wl ite




Anact Coment Cht Catigen
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Amtracy Comvern [eroey Ditiget

NGRERP for Dairy Indusry



Anact Coment Cht Catigen

What type of list do you want?

. Smart list - add

ontinuous yrding to rul:

Static list

s manually

Include contacts who meet all of these requirements:

[ Contact Property v Industry v is any of

is none of
(simply has this property)
Also, include contacts who meet all of these requirements: (simply does not have this prd

) Form Submission v Contact has filled out v any form

On any date Refine

i Page View v has visited (part of URL)

+ On any date | Refine
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Anact Coment Cht Catigen

4 i = eate A/B
Content

Main Content

Meossage Subject

Main Emall Body

Ed sert  \View  Style Table Tools
- i Forma BI D~A~ g & =
d 1

Hey m look what we've

got.

1 Massa arcu ege

a. Click here to le:
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Amtracy Comvern [eroey Ditiget
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Antracy Comven Cleser Detigen

Email a
L

A Dashbaary
A Email Performance -

L D o«

m 2228 <] 9% 2 Q A9% (1072 ﬁ 19% 2




Email Analytics e~

See a high-level overview of your email’s performance, broken down into the key
categories of engagement, deliverability, and contacts lost.

¢ Performance 11 Recipents

Engagement Deliverability Contacts Lost

* See key emall
performance metrics at
a glance in the Overview
tab.

Sant Debvmeret Opernd Cheinndl Cortacts Lost

* Drill down to details on
sent, delivered, opened,
clicked, and contacts
lost.

* Track your email’s
engagement (opens and
clicks) over time, and
break it down by email
client and device.




Anact Coment Cht Catigen

Parlormance . Recplents

Selected

e (Mhary. D v v
- v
- v
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Antracy Comven Clesar

Email A/B Testing ~o-

Test variations of your emails to make data-driven decisions about the content you send
to your database.

* Test any element of your / s M 4 SED BlALYTICS
emails, including both content
and design.
« Choose which metric decides - IS —
the winner of your A/B test Jp— SR S e e
* HubSpot automatically sends
the winner to the rest of your ., .
L2 “| BIGLYTICS
e Ty ... =
Sales and Marketing Template Email A/B Test I @ m %
i @ @
=== | coamwwon |

Veorsks
& ne 1
130, 1A
15% - .
i Mae
= I
B Am it
i ¥ Yiour : | X K
T x




Anact Coment Cht Catigen

2L When active, this workflow will enrcll contacts manually

o If / then branch: property First N

FNOE) | |

@ Delay the next action for 1 hour, 0 minutes

J_ Set a contact property, M to Foo

H Workdlow End




Anact Coment Cht Catigen

Set a Goal

)L When active, this workflow will enroll contacts manually

=2  If/then branch: property First Name is set to Sky

IF NO (0)

(O Delay the next action for 1 hour, 0 minutes

; Set a contact property, Notes to Foo

Fd  workflow End
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Campaigns

View every asset in your inbound marketing campaign in one screen and report on it's
progress across every channel.

|
Social Prospecting Workbook
20,535 353

13 20,502 346
2 1,774 34
3 1,017 408
4 1,859 33
5 57 206
2 3 2
2 14 3
1 16 2
1 1 1

Define Campaign Details

D your caangrs o g maderoe. Srwiare wd sy mdStore delal

Dopfra s . G T SHSEAGE B TG S achee Ter 3 pacs metraTe

Convert Contacts

Comate Fon marasty mumety Pt el P 7 St roacerts Ini contacty o coetact riT Qusifed et

e
Tarpet peciic s it o SEmpaGH, G you g8t fund organcally

Craie et el T i pe
B g o 3 e e AP e SPars L Sage e al prenant 8 plastere for oL St

Promote Campaign

Drem e 12 o SamEgr TR S mwa memMagEL ETaR I g o
Pl & PG S BGra = I BRI DGR B . SN (RTINS T CA 13 (007 SRARNG ORI
Gty 1 a4 S S s S o o o S0G S o S page. '8 Cemgred 13 oot e ot

e i 8 B St w3 CalA- ey 1o you irbrg e

T
e T e

B w
Crmane & Facong LURL 15 momar PR SaroTTance Sec T £ CETRBGR

R L S A iy e R S R B DO M e TR

Murture Contacts

Set high-level visit, contact
and customer goals for your
campaign

Get a guided tour of creating a
campaign in NGRPulse

Create, organize manage and
analyze your camping on from
central place

Understanding of how each
component of a marketing
campaign affects your top-
level goals

Better inform your future
marketing campaigns with
historical at-a-glance data



Sources

Analyze which of your marketing activities are driving the highest ROI in terms of visits,

leads, and customers.

Sources et

D B This year to date v | | @ Al domains w | | B Select report - Visits

Track how your marketing
is performing in terms of
visitors, leads &
customers

Measure the ROI of your
marketing campaigns

Drill into detailed reports
on your performance

Compare the
effectiveness of your
marketing channels




[ﬁ] This month to date w L Completions v M All sources v

First touch sources for people who completed the event "Viewed the Blog"

: 3 4407 - 4113 4120 w21 - 427
All Sources
Chart Source Completions Percentage of people
Organic Search 477,667 A4.11%
Direct Traffic 322,451 29.78%
Social Media 107,546 9.93%
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Revenue Reporting

Tie any marketing channels and content offer back to the revenue generated for the
company.
# PM-Revenue Generated by Source Per Month

R e - + Close the loop on your
' reporting by understanding

the revenue generated
) based on sources or pages
. . on your website.

of ecent Deal Amount

e

------ da » Understand what marketing
e e e efforts generate the most
P— s somss [ s revenue in your database
ﬂ Ofling Sources M F33,190.00 507250 5 king
oo Saacn . woard  4sse oW * Report on revenue based
Social Media 2 130.416.00 497557 Swwboed on contacts or com panies in
@ o - a0 assass o your database.
Paid Search 15 ,TEL.00 £,585.53 . :
u Raferals ] 30,BBE.00 SA4T.6T
ﬂ Biher Campaigns 2 14,626.00 7.013.00




Contacts Reporting

Create customized reports on your contacts database on your entire funnel. Slice and
dice your segments to gain key insights on your contacts database.

Blog Leads - Month to Date
» Create custom reports on

any list to report on your
contacts database

. |

_ e * Measure the results of your

| II III II Il II marketing by different
etk INNENEEER NN segments

Sakscr sl Galact e =1

Contacts - Stardard G latien

« Slice and dice your data to
uncover the key information

]
iy
g

Breabkcicon Contaces =  BumofSLAValve  Awp SLA Vsue

Crganis seareh 5,147 URE-E 218 3

o you need to improve your
" ' ' marketing

Socal media 1,080 22388 2

Hofermis 2 k] 234

Email markating 202 o .18

Char Campaigns 41 Ey 1,43

B a8
i

Paid ssarch a 245 118 O Coar

Totsl 9,238 M0,240.21 219

From:
08012013




Attribution Reports

Understand which pages on your site and sources are the most effective in driving
conversions throughout your funnel.

» View which pages and sources
are influential in driving
conversions

# Aftribution by Create Date this month to date

4

Create different attribution
reports based on someone’s
first interaction, last
interaction, time decay, and all
interactions

Source
o
E

°

 Learn what content nurtures
your prospects through the

Chart  Bressbickown of URL Loracts masted % af Comacts Soone ! 10K

Diract Traffic 3,256 276 25.4
Organic Search 1,427 24 231 Sales funnel
Offline Seurces 678 187 187
Ernail Marketing 546 153 14,2
Other Campaigns 501 14.8 a.7



5. NGRPulse for Sales




f Michael Clark sl G Cat o Lagactvey
| iy

(2 New note &= Email Q call 4+ Log activity @ Create task

QuantifylyMice

[ Quantiryly







Adapt Your Marketing to Your Visitors

Plug your content into your contacts database to personalize your marketing based on who your leads are
and where they are in your sales funnel.

Marketing to a New Prospect VS. Warm Lead

Visitor A: New Prospect

Goal: Convert to a Lead 11
o Context
Number of Conversions = 0 g M
I Lifecycle Stage = Subscriber
Requested Consultation? = No r
Viewed Pricing Page? = No g
& I
+ I
o I
Visitor B: Warm Lead
Goal: Nurture for Sales 11
» Context
Number of Conversions = 3 g M
l Lifecycle Stage = Marketing Qualified
Requested Consultation? = No r
Viewed Pricing Page? = Yes (=
& I
- I
& I

CTAs: How-to Guides, Whitepapers, ebooks

Personalized Emails: Top-of-Funnel Offers

Workflow: Generate new leads

List: Cold Leads

CTAs: Request a Consultation, Schedule a Demo

Personalized Emails: Middle-of-Funnel Offers

Workflow: Warm up existing leads

List: Warm Leads
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Visitors Leads
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QUESTIONS?
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NGR Technosys Private Limited
Hydernagar, Kukatpally Hyderabad 500 085, India
Call on: +91 8985 11 2309
Visit: www.ngrtech.com
Mail us at: service@ngrtech.net
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